
!"#$"#%&'()*+ ,%+& -%).% '/' ,"0,1&' — !"! #$"%&'()*
%+,$"-( & &)-./$&$*%"-( 0$.10-%" #$*1%&2.)&3

40'4/ 567 #* 0*%$.8.))+8 9"#$*0"8 #*-$.,&-.'.:



!""#$%&'()*%+

, -)**&& — 82% .)/+0)'1%#/#2 

&(%#3(#%1 01 .)*/#4(&# 567869: 

&0;#(&/& .3&'<=(<; >3#(41; 

.)*/# &0?=#(&@ &(")3;1A&& 

) (&B ' *#%&.

* !"#$%&'(:!Mediascope Europe!(2010)
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C3#(4< 3?(#%1

* FOM, !omScore World Metrix, TNS (2010-2011)

• 41 3/). 21/. — ' 4#(+ 

& 57 3/). 21/. — ' ;#*@A

• >> 1/2 *) *3#4(&; 4)B)4); & '<D# (18+)

• 35 3/). 21/. ' ;#*@A — ,"0,1&'

• 15 2%,"( ' ;#*@A ' *#%&, 

&0 (&B 10 2%,"( — ' *)A*#%@B

• "."/" 1 2%,% #E#4(#'() — ') ,$)(%1$%#

• 22 3/). 21/. ' ;#*@A — 3"-. ')&1#)1&
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8 31,. )%4%5

• 26 3/). 21/. — ' 4#(+ 

& 42 3/). 21/. — ' ;#*@A

• 19 3/). 21/. ' ;#*@A

• 10 3/). 21/. ' ;#*@A

• 6,6 2%,"( ' ;#*@A



!"#$%$&'() 

*(+ ,-$./'/)+

(IV #.$-&$( 

2010)

;.03<)"3 

"41&-*$&3
28 ;/(. =#/. 17,3 ;/(. =#/. 11,6 ;/(. =#/. 3,9 ;/(. =#/. 2,5 ;/(. =#/.

=2.1).%)"3 

"41&-*$&3
20,3 ;/(. =#/. 6,8 ;/(. =#/. n/a n/a n/a

>.)0!"3 

"41&-*$&3
49% 

(13,7 ;/(. =#/)

53% 

(9,2 ;/(. =#/)

52% 

(6 ;/(. =#/)

60% 

(2,3 ;/(. =#/)
n/a

;420!"3 

"41&-*$&3
51% 

(14,3 ;/(. =#/.)

47% 

(8,1 ;/(. =#/.)

48% 

(5,6 ;/(. =#/.)

40% 

(1,6 ;/(. =#/.)
n/a

?$.1).. %$.83 )" 

0":-. (% 1.)()
40 ;&(?% 20 ;&(?% 12 ;&(?% 33 ;&(?%< n/a

F)A&1/+(<# *#%& & >/)G&
F31'(#(&# 1?4&%)3&& *)A*#%#2* 

* !"#$%&'(': comScore ()*+'#$,'-); TNS Gallup (.$/01$2)#3/'), alexa.com (2,34- &) ")5#3), LiveJournal.com, checkfacebook.com ((. 2010)
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@)0-$48.)-+ / A*!"9"-.'& BCC.!-&%)*0-& Awareness TraHc Interaction Sales Loyalty

F12% IJJ - IIJ IIJ IIJ

K#4&1-3#$/1;1 (>1((#3<) III IIJ IJJ IJJ JJJ

F.)(*)3*%') III IIJ IJJ IJJ IJJ

F.#A.3)#$%< IIJ IIJ III IIJ III

L)(%#$*%(1@ 3#$/1;1 JJJ IJJ JJJ III JJJ

-1>)%1 ' *)A&1/+(<B ;#4&1 (>101 /&4)') IIJ IJJ III IJJ III

MG3<, *#3'&*<, .3&/)E#(&@ IIJ IJJ III IJJ IIJ

,&3?*< IIJ IJJ IIJ JJJ JJJ

K)>&/+(1@ 3#$/1;1 IJJ IIJ IIJ IJJ JJJ

N)'<# %#B()/)G&& (augmented reality) IIJ IJJ III IJJ JJJ

Digital PR,  31>)%1 * Word-of-Mouth IIJ IJJ III IJJ IIJ

-1>)%1  * Opinion Leaders IJJ JJJ III IJJ III

M(*%3?;#(%< & .)$101%#/& 
O""#$%&'()*%& digital 3#$/1;<*

* $"9$",*-")* % OutOfTheBox
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Stand-alone sites VS Social media

6

Stand-alone $/"6%5.' (,%+&*):

• !*$#*$"-&%)+:

• #$*8*

• -.8"-&<.0!&:

• !'&.)-0!&: !'4, (CRM)

C"0315'%-$/"6%5.':

• ,'*/-#'"-C*$8+

• 8&!$*,'*//&)/

• 0*D0.-& (/$4##+/#$&'*2.)&3/

$.#4-"D&*))+: 8.).128.)-)

• 0*D&"'()+. 84'(-&8.1&"-0.$%&0+

• 0*D&"'()+. #*&0!*%+. 0.$%&0+

• -.8"-&<.0!&. !'4,+ & C*$48+



01 #%7)5 E*$8"-

02 #%7)5 F41&-*$&3/%$.83

03 #%7)5 G*)-.)-

04 #%7)5 7,H.)&.

05 #%7)5 ;*1.$"D&3

06 #%7)5 7,$"-)"3 0%39(

07 #%7)5 A$*1"2& & #*11.$2!"

08 #%7)5 I"9%'.<.)&3

09 #%7)5 ?-$4!-4$" &)C*$8"D&&

10 #%7)5 J*%*0-&

10 ."0-",". 0'-'* )/&'1-$2)'3
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01 -$4/* 5"-6$&

89#%)'21)': stand-alone 

$/"6%5.':

• -.K)&<.0!&.

• !*$#*$"-&%)+.

• 9"!*)*1"-.'()+.

89#%)'21)': ,"0315'%-

$/"6%5.':

• -. 2.

• C*$8"-+ #'*H"1!&

• -$.,*%")&3 #'*H"1!&

• #$&%+<!& "41&-*$&&

• )*%+., !*-*$+. #*3%&'&0( 0./*1)3

8

;<8

=>8?
@8



02 -$4/* 74*)&"-)+/.-'6+
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A75'&"#': stand-alone 

$/"6%5.':

• #*!4#!" *K%"-"

• 1 8'). 4)&!*% % 8.03D

• 10 8&)4- 9" #*0.H.)&.

A75'&"#': 

,"0315'%-$/"6%5.':

• #*-.)D&"'()+: *K%"-

• 34,5 8'). 4)&!*% % 8.03D*

• 10 <"0*% % 8.03D*

*@0-*<)&!: comScore Media Metrix, *!-3,$( 2010

34,5 

3/).



03 -$4/* 8"/&'/&
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<13%&'.% .")&1)&% 

stand-alone $/"6%5.':

• 6I=J5 (#$*14!-)

• )*%*0-&

• '":C0-":'

• $./&0-$"D&3

<13%&'.% .")&1)&% 

,"0315'%-$/"6%5.':

• A7IJ7

• L@5=7 849+!"

• C*-* MFNO

• @PIO )*%*0-& 76Q=J@=

• ... ,$.)1

BCD@
?
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9'/%4-$



04 -$4/* :;<'/)'
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E"#3%&* "-61)': 

)% stand-alone $/"6%5.1:

• *0-"%(-. e-mail

• #*')"3 $./&0-$"D&3

• C*$48

• /*$3<"3 '&)&3

• wow-call

E"#3%&* "-61)': 

)% ,"0315'%-$/"6%5.%F:

• 1$42," &'& &/)*$

• !*88.)-"$&& & '":!&

• #*0-&)/ & R.$&)/

• <"-+ & 0**,H.)&3

• *,H&. /$4##+ & 0-$")&D+

• #$&'*2.)&3 (% -.<. &/$+)

GHB8C
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05 -$4/* ="*'-$2)+

16

G"43"I)",&J 3"51#%0'' 

)% stand-alone $/"6%5.1:

• #*')*. 4#$"%'.)&. !*)-.)-*8

• #*')*. 4#$"%'.)&. *,H.)&.8

• «<.8 K*$*R ,$.)1»

G"43"I)",&J 3"51#%0'' 

)% ,"0315'%-$/"6%5.%F:

• 4#$"%'.)&. !*)-.)-*8 % 0%*&K 

/$4##"K/0**,H.0-%"K/#*-*!"K 

• $.#4-"D&*))+: 8.).128.)-: 
0!$+-+: &'& #$*9$"<)+:

• *-04-0-%&. $+<"/*% 1'3 4#$"%'.)&3 

&-*/*%+8 #*'(9*%"-.'(0!&8 

8).)&.8 (<"H. — )./"-&%)+8, «<.8 

#'*K ,$.)1»)

KLK?M
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>'% #"66'/&$-)'.



06 -$4/* :;-$&/$+ ,.+%?
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G"43"I)",&' "-#%&)"+ ,(:4' 

)% stand-alone $/"6%5.1:

• $./&0-$"D&3/e-mail

• /*$3<"3 '&)&3

• !*'&<.0-%.))+. #*!"9"-.'& 

#'*H"1!&

• &)-./$"D&3 0*D&"'()+K API

G"43"I)",&' "-#%&)"+ 

,(:4' )% ,"0315'%-$/"6%5.%F:

• C&1,.! #*-$.,&-.'.: — #* %0.8 

%*98*2)+8 8.K")&98"8

• %*#$*0+ «)*%&<!*%» 

& 0*%.-+ «,+%"'+K»

• *#.$"-&%)*. $.R.)&. B!0-$.))+K 

0'4<".% (&)C*$8"D&*))+. %*:)+)

• '*3'()*0-( 0*-$41)&!*%

EK?BD!
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@$1 1
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@$1 2
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@$1 3



07 -$4/* !-"*$A) ) 0"**'-A#$
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C1%/'4%0': $#"5%I 

' ./'1)&,."+ $"551#I.' 

)% stand-alone $/"6%5.1:

• !"-"'*/: 0$"%).)&. ,")!*%0!&K 

#$*14!-*% % '&).:!., -"$&C*%

• "1$.0" C&'&"'*%

• "1$.0" ,")!*8"-*%

• «#*0-#$*1"2)+:» 0.$%&0

C1%/'4%0': $#"5%I 

' ./'1)&,."+ $"551#I.' 

)% ,"0315'%-$/"6%5.%F:

• C*$8&$*%")&. 8).)&3

• 0!&1!&

• 0#.D#$*1'*2.)&3

• "!D&& 0 #$&9"8&

• 0**,H.0-%" %'"1.'(D.%

• *,$"-)"3 0%39(

NC8?
AMK
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08 -$4/* B$%.('C'/)+
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C%4(/121)': )% stand-alone 

$/"6%5.1:

• 84'(-&8.1&"-!*)-.)- 
(% -.<. 0 %+K*1*8 % *CC'":))

• &/$*%*: $"91.'

• &)-.$"!-&%)+: *#$*0

• !*)!4$0/$*9+/$+R

• #$*/$"88+ '*3'()*0-&

C%4(/121)': )% 

,"0315'%-$/"6%5.%F:

• L@5=7 & E7N7

• ;STOGF

• @PIO

• 76Q=J@=

• 'U,+. %&1+ AI@V7>=J@W

• &)-.$"!-&%)+. *CC'":)--.K)*'*/&&

APPs



09 -$4/* D&-4#&4-$ )/E"-6$2))

25

O&#7.&7#% ')P"#3%0'' 

)% stand-alone $/"6%5.1:

• /"'.$.3 & /'*00"$&:

• !"-"'*/ #$*14!-*% ,")!"

• 0$"%).)&3 K"$"!-.$&0-&!

• C&'&"'+/,")!*8"-+

• 0!&1!&/!*1+

• &8&12.%+. $"91.'+ & %0., 

<-* #$&148"U- 9"%-$"

O&#7.&7#% ')P"#3%0'' 

)% ,"0315'%-$/"6%5.%F:

• /$4##+/#*-*!&/#$*C":'+

• #*0-&)//!$*00#*0-&)/,

!*88.)-"$&&/'":!&

• 1$42,"/C*''*%&)/

• /"'.$.&

• 9"8.-!&

• 0#.D&"'()+. #$&'*2.)&3

QRBAS
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10 -$4/* F".",&)
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@"(",&' 

)% stand-alone $/"6%5.1:

• *C&D&"'()+. !*$#*$"-&%)+. 

)*%*0-& (%0. #*1$*,)*0-& — 

* ,$.)1. & #$*14!-"K ,")!")

• #$.00-$.'&9+

• *,)*%'.)&3 — $"9 8.03D 

(% '4<R.8 0'4<".)

@"(",&' )% ,"0315'%-

$/"6%5.%F:

• #4,'&!"D&3 & *,0421.)&. 

)*%*0-.: % 8*8.)- &K #*3%'.)&3

• *C&D&"'()+. & ).*C&D&"'()+. 

-*<!& 9$.)&3 0* %0.8& 

#*1$*,)*0-38& (% -.<. «2.'-+8&»)

• %*98*2)*0-( *,X.1&)3-( )*%*0-& 

-./"8& % .1&)+: &)C*#*-*!

ODT;
AO
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!-)6'- , *-41"1" -G/#$



«F)C'3/G3» ,C'&? — H7!

• «J"8 1*0-"-*<)* 0":-"»

• «= )%, 1,&J ,%+& ' 3* ,3"&#'3 ( ,&"#")7 ,"0,1&1+»

• «?":-+ 40-"$.'&, 8+ $",*-".8 -*'(!* % 0*D0.-3K»

• «O%+& ' ,"0,1&' 5"/I)* -*&J ')&19#'#"(%)*, )" ")' #1U%V& 

#%4)*1 4%5%2'»

• «;+ %**,H. B!0#.$&8.)-&$4.8 % 1&12&-"'-#$*0-$")0-%.»

29

$" #147/J
&%&%3 "$#",%

 

15 .#7$)1
+U'F 

#1./%3
"5%&1/

1+ 



:;<)' 6'&-)#) 0"*,C'&$ 

IEE'#&)./",&)? — H7!
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!"/'21,&(1))*1:

• *K%"- & /.).$"D&3 -$"CC&!"

• $",1&'&1/'

• #19',&#%0''/72%,&)'.'//'5*

• %$.83 !*884)&!"D&&

• #*!"9"-.'& %*9%$"-*% & *-!"9*%

• cost per action

!%21,&(1))*1:

• "!-&%)*0-(/*,H.)&.

• -*)"'()*0-(

• "-#%&)%: ,(:4J

• R.$&)//$.!*8.)1"D&&/"1%*!"-+

• &8&12

• /":/J)",&J

$" #147/J
&%&%3 "$#",%

 

15 .#7$)1
+U'F 

#1./%3
"5%&1/

1+ 
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!"#$% 

1 

2 

3 

User Generated 

Content (UGC) 

Reputational management 
!"#$%&, '(")*, +""',-+./0 

Social media integration 
1"'+./-22&- )#$33&/+.#02*4&/3"."5* 

UGC+Brand 

Brand+UGC 

&'()*+',%* 

Official sites 
1"'+./-22&- %-6*0 

N#"5('I1)'1 7,/79 ?B8 — 3 U%9%

1. A$*1%&2.)&. ,$.)1" ,")!" & 4#$"%'.)&. $.#4-"D&.:

2. 7,$"-)"3 0%39( & 0,*$ C&1,.!"/&)0":-*%

3. S'4<R.)&. !*).<)*/* 0.$%&0"



;+0'&8 Out Of The Box!
+7 (495) 973-29-01; 121099, I*00&3, ;*0!%", ?#"0*#.0!*%0!&: #.$., 1. 7/1, 0-$. 1
Y'&3 =%1*!&8<&! | Digital and New Media Director | +7 916 313 66 63 | je@ootb.ru 

iFin-2011, 08 C.%$"'3 2011

mailto:in@ootb.ru
mailto:in@ootb.ru

